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 CALIFORNIA BUSINESS MINUTE 

     -About the Businesses and Economy of California-
Importance of Travel and Tourism 

to the 
California Economy

The Golden State is home to some of the most beautiful geographic locations in the nation if not the world, such as Lake Tahoe, Yosemite, Big Sur, the Redwoods, the Sequoias, the state’s portion of the Cascade Mountain Range, the Sierra’s along with the tallest peak in the continental U.S., Mt. Whitney and nearly 1,000 miles of coastline.  There are historical locations such as the California missions to the Gold Rush era communities. Then there is agricultural tourism, found in the wine growing communities across the state most notably Napa and Sonoma.  But there are also manmade facilities such as amusement parks from Disneyland, Legoland, and Universal Studios to zoological and marine facilities such as the San Diego Zoo, Sea World and the Monterey Bay aquarium to museums of art such as the Norton Simon, the Getty, Crocker and the San Francisco Museum of Modern Art to museums of science and industry, such as the Museum of Flight in Los Angeles, to the State Railroad Museum in Sacramento and the Museum of Technology in San Jose.
Economic Impacts

Tourism and travel is a significant component of the state’s economy.  According to a report for the California Travel and Tourism Commission, it preliminarily identified the following economic impacts for 2009:

· Generated $87.7 billion in spending in California 

· Directly supported 881,000 jobs 

· Earnings of $29.8 billion

· Travel spending generated $1.9 billion in local taxes and $3.4 billion in state taxes
Travel spending in 2009 generated the greatest number of jobs in accommodation and food services (506,200) and arts, entertainment and recreation (221,000 jobs). 
But like all the other economic sectors in the state, tourism and travel has also been impacted by the ‘Great Recession’. Tourism spending in California in 2009 was down 10.0 percent from 2008. For example, 2008, total direct travel spending in California was $97.6 billion; surpassing 2007 spending impacts by 0.8 the industry that directly supported 928,000 jobs with  a corresponding $31.0 billion in earnings in 2008. Travel spending in 2008 generated the greatest number of jobs in accommodations and food service (533,000) and arts, entertainment and recreation (227,400 jobs). Travel spending in 2008 generated $1.6 billion in local taxes and $2.8 billion in state taxes. 

Visitor Volume and Market Share 

DOMESTIC TRAVEL TO CALIFORNIA 
 According to reports done for the state’s Travel and Tourism Commission, there were 183 million person-trips and 322 million person-stays to and through California in 2009, down 4.7 percent and 5.4 percent, respectively, from 2008. Californians themselves are the mainstay of the state's travel and tourism industry in 2008, comprising 79 percent of trips and 86 percent of stays. California’s top out-of-state domestic markets are Arizona, Nevada, Texas, Oregon, Washington and Illinois.  Total leisure person-trips were down 1 percent in 2009, but person-stays were down by 4.4 percent. California tourism benefited from in-state travel in 2008 as travelers focused on closer-to- home destinations amidst rising airfares and a waning economy. California has the largest market share of domestic travel among all 50 states with a mark of 11.3 percent in 2008. California had a 11.0 percent share of domestic leisure travel in 2008. Approximately 30.4 million domestic travelers flew to and through California on U.S. carriers in 2008. 

INTERNATIONAL TRAVEL TO CALIFORNIA 
In preliminary results by the California Travel and Tourism Commission for 2009 approximately 12.5 million international person-trips, 4.9 million were from overseas in 2009.  California enjoyed a 20.6 percent share of all overseas travel to the U.S.

California’s International Visitor Volumes 
By Country
2009 Preliminary
1. Mexico



(6,490,000)

2. Canada



(1,197,000)

3. United Kingdom 

   (686,000)

4.  Japan



   (501,000)

5. Australia


   (370,000)

6. Germany


   (363,000)

7. South Korea


   (288,000)

8. China ,excluding Hong Kong 
   (277,000)

9. France



   (273,000)

10.  India



   (163,000)

The largest number of international visitors to California comes from Mexico and Canada. Approximately 6.5 million Mexicans visited California in 2009. Of this total, 352,000 arrived by air, with the remainder traveling to California by land or sea. Overall Mexican travel was down -4 percent in 2009 and Mexican air travel decline by -7 percent in 2009.

Approximately 1.2 million Canadians traveled to and through California in 2009, a 5 percent increase from 2008. This total represents 6.7 percent of all Canadian travel to the US. In 2008, about 85 percent of Canadian travel to California was by air, with the remainder by land and sea. Eight-five percent of California’s Canadian visitors, too, are from British Columbia, Alberta, or Ontario.
NOTE: A person-stay is defined as a visitor trip made to a specific locale within the state.  If someone travels from New York to San Francisco and then continues on to Los Angeles, he or she would be counted as two person-stays because two locales were visited.  If a party of two made the same trip it would be counted as two person-stays for each person or a total of four person-stays.
California Travel Impacts 
Ten Largest Counties by Travel Spending

2008

(In millions)

1. Los Angeles

$23,085.8

2. San Diego

$11,121.9
3. San Francisco

$10,319.6
4. Orange

$  8,549.0

5. Riverside

$  6,050.0

6. Santa Clara

$  4,001.3

7. San Bernardino
$  3,810.8

8. Alameda

$  3,057.2

9. San Mateo

$  2,628.6

10. Sacramento

$  2,494.4
For further information see:

http://tourism.visitcalifornia.com/AM/Template.cfm?Section=Industry_Research 
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For further information go to www.californiabusinessminute.com or contact Tim Johnson at 916-717-8284 or at tjohnson@californiabusinessminute.com
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